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COMMUNICATION CHALLENGE

Strong established
brand, BUT...

Brand Consideration Ranking

Gen X Baby Boomers Gen Z



CONSUMER STAKEHOLDER

18-29 80% - 63%

Female Gen Z consumers Use Instagram / TikTok

21n 3 23%

Gen Z purchased functional beverages
last year

Income spent on food and beverages
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CONNECTING WITH GEN Z

Social Media Discovery

) (@) I YouTube

Taste & Nutrition

3
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SOCIAL MEDIA: FORGOTTEN TO TRENDING

Pantene

+20% 7M+ 230M+ +200% 50M+ 20+
Sales lift for Views on original Report.ed Rep.orted s.ales Impressions in Sponsored
) campaign spike during . :
several bestsellers TikTok : : three days campaign videos
impressions Coachella



MINUTE MAID’S CURRENT SOCIAL MEDIA PRESENCE

{ minutemaid & < L o

Minute Maid

Minute Maid
@minutemaid @ - & Verified business

265 115K 75

posts followers following 8 53.8K 11M
Following Followers Likes

Minute is the name. Juice is the game.
: ; o
@ minutemaid Minute is the name. Juice is the game.

Follow Message Call 2

‘.VME_ ‘. A t' 0 i

WWE Icebox Intern Juicehead Bang Banc

Pinned

Pov: 10-year-old me
getting rage baited
by a logo

_Made

In a Minute™»

Minute
Maid

Lacey Minute Maid Instagram Minute Maid TikTok


https://www.instagram.com/minutemaid?mdxt=MWo4ejF5b2Y2bWJ0OQ==
https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.tiktok.com%2F%40minutemaid%3F_r%3D1%26_t%3DZP-9AVBmDvKtUk&data=05%7C02%7Clklueber%40arizona.edu%7C0c4db32d41584be0976808df289c72cc%7C5ee35505eb8e4929937d645df5013288%7C1%7C0%7C639274324581369983%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=9%2BxMA7GvSWMRSY2kvtESnFQiAHbGseW8HCcJyKbyIvs%3D&reserved=0

MINUTE MAID’S CURRENT MESSAGE

Ramazi
Link


https://www.youtube.com/watch?v=B0EkbSj54ks

OPPORTUNITIES FOR MINUTE MAID

Influencer partnerships
01

Partner with influencers to create viral campaigns.

Lifestyle branding

Feature Minute Maid in consumers’ daily lives.

College partnerships
03

Partner with college students in exchange for content.
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INFLUENCER PARTNERSHIPS

90%

of Gen Z consumers say social media
content influenced a purchase in the
past six months

Source: Sprout Social, 2025
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INFLUENCER PARTNERSHIPS

Abby
Link


https://youtu.be/4LDn46rb_gc?si=TDsSvO0wf7PQrZ98&t=29

MINUTE MAID AS A LIFESTYLE BRAND

157 BILLION + Day-in-the-life content

Views on TikTok’s #GRWM videos Feature Minute Maid

naturally in influencers’ daily
routines.

Accumulated by November 2023

Fortune, November 27, 2023
Abby



https://fortune.com/2023/11/27/get-ready-with-me-videos-tiktok-157-billion-views-users-prepare-dates-getting-fired/

BRAND OPPORTUNITIES WITH GEN Z

DRINKS
BIGGER
= FRIENDSHIPS
BRIGHTER
DAYS

POPPI'S CAMPUS STRATEGY MINUTE MAID’S OPPORTUNITY

Campus influencer Partner with sororities
2 » 000 appearances

Distribute branded PR packages

Sorority partnerships  Product sampling and
nationwide social sharing Encourage TikToks and Instagram stories

Poppi LinkedlIn
Abby



https://www.linkedin.com/posts/poppi_can-you-saysoda-for-sisterhood-this-activity-7500331529064075265-1JqD

CAMPAIGN TIMELINE

§5r (o

MONTHS 1-3 MONTHS 4-7

Influencers &

TikTok campaigns Lifestyle brand Sororities & PR Drive sales

Shelby
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KEY PERFORMANCE INDICATORS

+5 pts

Gen Z consideration

PROPOSED OUTCOMES

300K

+200%

Instagram followers

100K new customers

12%+

Current ~8% - Poppi ~15%

Engagement rate

$2M retail sales



CAMPAIGN BUDGET ALLOCATION

Content
Production
Research & $ 100 K M&e(ff#;%rggsnt
Testing $40K
$40K
Paid Social Influencer
Media Partnerships
$400K $350K
$20K
Staff &
Management
$50K

TOTAL INVESTMENT: $1 MILLION




Abby

CONCLUSION

Build awareness Drive engagement
Influencer Partnerships Lifestyle Content
Social Media Presence College PR

Modernize the brand. Connect with consumers. Drive growth.




01

Situation/
Background/Analysis

Communication Challenge
Consumer Stakeholder
Connecting with Gen Z

INDEX

Recommendations

Influencers Partnerships

Lifestyle Branding

College Partnerships

03

Response

Timeline
KPIs
Budget




SOURCES

https://www.askattest.com/blog/research/gen-z-food-trends?utm_source

https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/future-of-wellness-trends#/
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https://www.rivalig.com/blog/good-engagement-rate-instagram/

https://yougov.com/en-us/articles/55454-us-beverage-rankings-generational-splits-2026

https://yougov.com/en-us/articles/54479-how-brands-can-reach-gen-z-where-they-spend-time-and-what-drives-discovery

https://news.keurigdrpepper.com/2025-06-11-Keurig-Dr-Pepper-Unveils-First-Ever-State-of-Beverages-Report

https://later.com/blog/influencer-pricing-benchmarks-the-complete-2026-gquide/
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